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TUV NORD GROUP N HumanResources Report

Safety is the product of progress conjoined with respon-
sibility. In the TUV NORD GROUP, more than 15,500 engineers,
scientists and experts worldwide work to build trust in
technology. We live in a digitalised world with connected
systems and global data circulation. This is why we do what
we do: Protecting infrastructures, testing technology and
raising awareness of risks. With wide-ranging expertise and
an international reputation. Making meaning, with honesty,
courage and inclusivity.
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At a glance

Trend in workforce numbers

(headcount)
mIn Germany mInternational 0/
0 0

15,781
15,437 . . .
External staff turnover worldwide: This low value illustrates our
high rate of employee retention.
14,665 ¢ ploy

Scope of survey: worldwide; active permanent staff; period: 11.-3112.2025

)] ~ <

B S 8

< [te) 0 o
€ illion Mz

= miliion
invested by the TUV NORD GROUP in training and further
education worldwide in 2025.
Scope of survey: worldwide; active permanent staff; period: 11.-3112.2025
Age structure in the Group
mIn Germany mInternational 2,502
2,376
2,155

- = 1,813
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1,321
1,079 1,106
945
770
267
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2023 2024 2025 <21 21-30 31-40 41-50 51-60 >60
Scope of survey: worldwide; active permanent staff; Scope of survey: in Germany and internationally;
date: December 2025 active permanent staff; date: December 2025
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5%

Retention rate: for graduates of the TUV NORD GROUP,
after either an apprenticeship or a dual course of study.

1.9 years

Length of service: This is how long our employees
in Germany remain with us on average.

Scope of survey: In Germany; active permanent staff;
data source: SAP HR, date: December 2025

SMLS%@%

Health ratio: This high ratio is true of all German
companies in the TUV NORD GROUP.

Scope of survey: In Germany; active and inactive permanent staff;
period: 1.1.-3112.2025

Qualification structure by type of qualification?

30.6%
University
degree/Master’s

(2024: 30.5%)
42.3% S

Other
educational —_

qualifications?

(2024: 42.3%)

\
271%
Degree from a university
of applied science/
Bachelor’s degree
(2024: 27.2%)

1 Scope of survey: Germany; active permanent staff; date: December 2025
2 other educational qualifications = employees without a university degree are
aggregated together in this category

Proportion of women overall, or gender ratio

International

30.9%
women

In Germany

28.2%

men

Scope of survey: In Germany and internationally; active permanent staff;
date: December 2025

27.3%

Women in leadership positions

Scope of survey: Worldwide; active permanent staff;
date: December 2025
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The TUV NORD GROUP is the byword for diversity
and work-life balance
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The changing role of HR as
a shaper of transformations

Inga Dransfeld-Haase took up her position as Chief Human Resources
Officer and Labour Director of TUV NORD AG in September 2025. In this
interview, she talks about her initial experience in the new company,
which economic developments have particularly influenced HR work over
the past year and why HR has a decisive role to play, especially in times

of change.

When you look back on 2025, what’s your assessment
from a personal point of view?

Overall, I've had a very positive experience. It's been intense,
but also inspiring. Some things have turned out differently from
what [ imagined from my first conversations. But there’s nothing
unusual about that: It just goes with the territory. I'm particularly
impressed by our corporate culture and the cohesion in our
“people business” around the world. Our commitment to the
human dimension is the backbone of our organisation, as well
as being highly appreciated by our customers.

What overarching developments particularly shaped
HR work in 2025?

As we're seeing, Germany and Europe are at an economic cross-
roads. Since 2020, over 200,000 industrial jobs have been
lost. This applies especially to the automotive and chemical
industries. At the same time, new future fields of work are
emerging and growing at an ever faster pace. In 2025, for ex-
ample, more start-ups were founded than ever before. We at
the TUV NORD GROUP are proud of our involvement in traditional
industries and much newer economic sectors; whatever the
context, we always strive for excellence and innovation. The im-
plication for our HR work is that we're having to come to terms
with a more fragmented labour market. While a lot of outstand-
ing candidates are available in some areas, there’s still a
shortage of skilled workers in others. Highly qualified experts,
like those we have in our Group, are particularly in demand.
This means that our attractiveness as an employer is and will
always be a priority for us. Demographic changes are beginning
to have an effect. According to forecasts, around 40,000 fewer
people will be available to the German labour market in 2026.
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This is unprecedented. It's more crucial than ever for the TUV
NORD GROUP to strive for consistent international growth to
allow us to offset risks arising in the German market.

What role does HR have to play in this environment?

HR is in demand like never before. Everywhere we look, there’s
change. It's incumbent on us to ensure that our colleagues
can master and help shape this transformation. That's why we're
continuing to expand our range of qualifications. We've been
listening very closely to find out where we as an organisation
need to do better and have set things in train to decisively
boost the efficiency of our processes and structures. It's equally
important for us to continue to improve our response when
we're confronted by change. Both these aspects are having a
critical impact on the dynamic environment we're operating in.
And in the most recent staff survey, our employees have given
us some feedback which we're taking very seriously. After all,
one of our key tasks is to give people security and guidance in
a time of great uncertainty. And, in HR, we have particular
responsibility here.

Another key issue that’s prompting a lot of change
is artificial intelligence (Al). How do you assess this
development from an HR point of view?

The productivity leaps that it's long been predicted Al will bring
haven't yet materialised to the anticipated extent. Be that as it
may, Al is still a decisive competitive factor. For HR, this mainly
means that we need to develop a new mindset, with openness

to change, continuous qualification and the ability to seize the
technological opportunities that come with demographic change.



Al isn’'t going to replace humans, but it is fundamentally chang-
ing the world of work. The people who hold the best cards will
be those who work with experts to make first-rate and innovative
use of Al. And that’s exactly what we want to enable our em-
ployees to do in the TUV NORD GROUP.

It’s especially in times of pressure to be more efficient
that the question of culture and leadership arises. How will
you keep things in balance here?

Efficiency programmes mustn’t come at the expense of culture
and leadership. Especially not in a people-oriented business
like ours. No company can succeed without employees. But in
our case, our employees are our business. So it follows that a
performance mindset is inseparable from responsibility. In open
meetings with the employees and the Management Conference,
in the Group Executive Committee, at global meetings and in
everyday conversations with lots of colleagues, I've encountered
a lot of openness and a strong sense of identification with
what the TUV NORD GROUP stands for. This has made a deep
impression on me, and it's precisely this attitude that we now
need to maintain and foster. This also includes the significant
level of diversity you find in our company. This is a key driver

of innovation, which is why we’re expanding our diversity activi-
ties in a targeted way as we strive to develop a truly interna-
tional corporate culture.

Our executives are an important factor here. We promote the
kind of values-oriented leadership that actively involves as
many employees as possible and empowers them to help shape

-t

the future. And we’ve developed modern management guide-
lines to help bring this about.

What other priorities do you have for the coming years,
especially for 2026?

Our priorities are broadly and solidly based. They're the result
of an extensive process of cooperation with the HR depart-
ments of our business units, the granular analysis of the results
of our Employee survey and extensive discussions with the
Group Executive Committee and the staff councils. One of our
priorities is demographics, succession planning and talent
pools. We mustn’t allow age-related departures and unexpected
staff losses to put our operations at risk. Group-wide talent
pools will enable us to react flexibly to demographic changes
and skills shortages. This applies both nationally and inter-
nationally. At the same time, we're creating individual develop-
ment perspectives and laying the foundations for targeted
support and modern learning formats. This is making us even
more attractive as an employer.

To conclude, what are your personal expectations of HR in
the TUV NORD GROUP?

HR should offer guidance and empower and connect people.
In times of change, people need clarity, development opportu-
nities and the feeling of being part of something meaningful.
We're working together to bring these about more and more
fully, day by day.
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O Securing the future

We’'re taking responsibility for tomorrow by making targeted
investments today - in people, skills and fair conditions.

In all that we do - be it promoting young talent, creating
modern working environments, or offering attractive benefits
or good leadership - we're creating long-term prospects.

Employee survey 2025:
Higher Engagement score

The fourth Group-wide Employee survey shows that the work-
force of the TUV NORD GROUP is committed and motivated.
The Engagement Score rose to 73 percent - one percentage
point more than in 2021. This score measures the extent to
which employees identify with their work and how actively they
are engaged in working for the company. It shows whether
they enjoy coming to work, if they see the TUV NORD GROUP as
areliable employer and whether, if they were starting afresh,
they would choose to work for us again.

Of the 13,975 eligible employees worldwide, 57 percent took part
in the survey, which was conducted by the independent com-
pany Questback. This translates into roughly the same level of
employee participation as in 2021.

The majority of the questions were assessed positively; for
example, 76 percent responded positively to the question of
customer focus. 78 percent of employees agreed that the TUV
NORD GROUP is a reliable employer. 80 percent of respondents
told us that they enjoyed their work. At the same time, we
want to learn from questions that were negatively assessed
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3%

Engagement Score shows that the majority of our
employees have a positive attitude towards the company

and have identified areas in need of improvement. “Processes &
Quality”, “Leadership Culture” and “Dealing with Change”
were selected as Group-wide action fields of action going for-
ward. Each organisational unit also selected a fourth action
field that is relevant to its individual challenges and needs.
These action fields are also giving rise to specific measures.

Al in the onboarding process

TUV NORD Egypt is continuously developing its onboarding activi-
ties and has turned to digital solutions. The company has
developed an Al format with the support of TUV NORD Nederland.
This is intended to help new employees find their feet more
easily and to make things more efficient for both sides. The
company opted for “Synthesia”, a tool that converts text into

Al videos.

This tool was used to create an orientation video with informa-
tion on company values, conduct, benefits and key policies.
This is a step up from the previous analogue training documents
and has made the content accessible in an interactive way.



Since its introduction in February 2025, all new colleagues at
TUV NORD Egypt have gone through this onboarding process.
Their experience has thus far been positive: The use of Al has
saved time, labour and costs while ensuring that all new em-
ployees receive the same information with a consistent level of
quality. The in-person welcome meeting still has a role to play -

Al is supporting the process without replacing human contact.

Using social media to get work

Social media offers insights behind the scenes: Real teams, real
voices, real situations. This creates trust and brings a company
to life for applicants - something that classic job advertise-
ments can’t easily do. TUV NORD Nederland is using short videos
on LinkedIn and Instagram to convey how multifaceted jobs
can be in our Group. Colleagues offer insights into their daily
routines and show that our work includes testing everything
from lifts and amusement parks to IT security. No one is better
placed to talk about how exciting the work is than the people
who do it every day. And the approach is working: Thanks to its
use of social media, the Dutch HR team is receiving floods of
applications and is much less often having to actively search
for applicants or turn to headhunters.
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Collective bargaining round successfully
concluded

The TUV collective bargaining association and the ver.di trade
union successfully concluded their negotiations in October.
After intensive discussions, the social partners agreed on a re-
sult that takes into account both the interests of the employees
and the economic environment: All full-time and part-time
employees were given a one-off payment of 280 euros. Moreover,
a pay rise of 3.0 percent across the board came into force on

1 October 2025. A further increase of 2.6 percent will follow on
1January 2027. A new feature is the “rest and recuperation
contribution” tariff module in the amount of 7.10 euros for each
collectively agreed day of annual leave, in addition to the pre-
vious holiday pay. A term of 27 months was agreed.
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New perk on two wheels

Bicycle leasing care of the employer is a highly sought-after
benefit in the working world. A new offer is being rolled

out through the TUV NORD Group in the form of the JobRad:
Employees can now also easily obtain their bicycle or electric
bike of choice via the company. TUV NORD takes care of the
lease, and the monthly instalments are deducted from the
salary simply and transparently over three years, including
attractive tax benefits through deferred compensation. This
also makes expensive e-bikes or premium models more afford-
able for employees.

Not only that, but employees are also being offered a subsidy
for one of the three possible service packages. With cover ex-
tending to annual inspections and budgets for wear repairs, for
example, everything is taken care of. The upshot is a bike that

is fit to use all year round for the ease and convenience of the
staff.



Practical recruitment of young talent

At the invitation of TUV NORD EnSys, senior school students
visited the Hanover site to experience how theoretical knowl-
edge is applied in practice. Using virtual reality goggles, the
young people climbed up a wind turbine and virtually saved
themselves from an earthquake. The “RadWaste Odyssey”
Serious Game gave a playful introduction to the subject of radio-
active material disposal, while a hydrogen expert introduced
the topic of energy supply with an electrolysis cell and practical
experiments. Other colleagues from TUV NORD reported on
their experience of joining the Group and offered insights into
their fields of work. The students and the teachers accompa-
nying them were enthusiastic: “l was particularly impressed

by the range of topics and the passion of the speakers,” one of
the feedback cards read.

The success of the event speaks for itself - it is both prompting
the TUV NORD GROUP to intensify its involvement with schools
going forward and kindling enthusiasm among young people for
science and technology.

15 thousand 'é‘

people came to the first Long Night of Careers in Hanover

At the Long Night of Careers in Hanover’s New Town Hall, the
TUV NORD GROUP broke new ground by joining the ranks of the
more than 150 companies which were on hand to woo pro-
spective employees. Around 15,000 visitors attended the event.
At the TUV NORD stand, interested parties were able to find out
about the many training opportunities and dual study courses.
One special highlight was the Al challenge: Participants used

Al software to visualise their ideal training place or job, providing
the perfect opportunity for personal conversations. Many visi-
tors took up the offer to take the print-out of their dream work-
place away with them.

In 2025, the TUV NORD GROUP was once again represented at
Gamescom. At this leading international trade fair for the IT
and gaming industry, the Group presented itself as an employer
with a focus on IT jobs such as cybersecurity and software
development.

Insight into exciting dimensions:
School students test virtual
reality applications and immerse
themselves in the diverse world
of jobs in the TUV NORD GROUP.
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-Q: Unleashing potential

We’'re focusing on the strengths of our employees and supporting
them in all phases of their working lives. Their development

and well-being are foundational for our shared success. This is
why we are creating an environment in which everyone can

develop and grow.

Promoting talent

In 2025, for the first time, we jointly conducted a potential analy-
sis for employees of the business units Certification and In-
dustry at several sites in Asia. In doing so, we were responding
to the increasing demand for potential analyses in the region.
The locally-based procedure complements the central assess-
ments in Germany and is based on the experience of the previ-
ous year in Shanghai. All participants went through the process
in four steps: A psychological online test, a skills-focused in-
terview, A presentation on a strategic task and a concluding
development interview.
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In total, employees from Thailand, Indonesia, Malaysia, China,
South Korea and Vietnam took part. The TUV NORD GROUP’s
competence model served as a guideline that could be used to
assess the potential of each person and work out targeted
development measures. The model is also helping us to identify
possible successors for future key positions, thus ensuring
that we provide targeted support for the development of our
employees.




TUV NORD Taiwan is bringing employee Al skills
up to scratch

TUV NORD Taiwan is training its colleagues to use Al. Led by
Kuo-Pao Huang, Chief Sustainability Manager at TUV NORD
Taiwan, and with the support of Jack Yeh, Managing Director of
TUV NORD Greater China and TUV NORD Taiwan, the team is
offering monthly online training in Al tools. The trainings are part
of a comprehensive curriculum and are supplemented by
examples and questions in the Viva Engage chat. This bilin-
gual “TUV-OUR-AI" community - in traditional Chinese and
English - is open to all employees worldwide. It is promoting the
exchange of Al knowledge and digital applications and laying
the foundation for the integration of other digital Al workflows.
The monthly “Al Meeting Up” sessions are also supporting the
development of basic Al knowledge and offering guidance con-
cerning its application: For example, Al prompts are being
used in marketing copywriting, data analysis, and research.
Naturally enough, a further important aspect is to raise aware-
ness of IT security and data protection. After all, Al also needs
to be monitored.

Virtual testing of leadership skills

By using a new virtual reality diagnostic tool for the selection
and development of executives, we are putting participants

in real-life business situations. In the assessment, they interact
with Al-controlled avatars that take on several roles in the
company. Targeted questions allow the candidates to grasp the
situation, identify contradictions and develop solution strate-
gies. Observers follow the entire process live and evaluate can-
didate behaviour based on defined criteria, all without playing
arole themselves.

This distance significantly increases the quality of the assess-
ment. The tool sheds light on the analytical paths people take,
how systematically they gather information and how they deal
with uncertainties. At the same time, the immersive virtual
reality environment offers candidates a memorable development
experience.

Virtual-reality-supported learning formats are reinforcing skills where
they are normally acquired: in real-life-adjacent experience.

Heart health week

On the occasion of World Heart Day on 29 September, we dedi-
cated our International Health Week entirely to this vital organ.
The aim was to encourage all employees to play an active part
in keeping their hearts healthy. Exercise, a healthy diet and
regular preventive care are all crucial here.

The services on offer in the health week, which was being held
for the third time in a row, included morning online sessions

to start the day and active lunch breaks, alongside exercises
for stress management and mindfulness to round off the day.
Thanks to English-language offerings and recordings, colleagues
were able to participate flexibly wherever they were in the world.

The company restaurants supported the action week with
snacks and menus to promote heart health. One special high-
light was the “Smoothie Bike". By pedalling hard, the partici-
pants would generate the energy needed to power a blender,
which would then whisk up a fresh and healthy smoothie for
them to enjoy.

S0R

14 Online sessions

made up the Health Week
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KK
3 years

of successful New Horizon workshops

Passing on experience, securing knowledge

Now in its third year, New Horizon has established itself as a
specialised offering for employees who are preparing to retire.
The workshop does more than merely help them to consciously
plan this next phase of life - the programme also suggests
ways of passing on the knowledge that our experienced employ-
ees have accumulated over the years to younger colleagues.

Over two consecutive days, experts worked with the partici-
pants to develop concrete strategies for the transition. They
answered questions about financial planning, new personal
direction and continued employment after pensionable age. The
process is supported by practical guidelines and reliable infor-
mation on retirement provision.

Many participants found the reports of former employees on
how they organised and experienced the transition helpful.

The offer has proven very popular: Since its successful launch
in 2023, we have expanded New Horizon 2024 to cover addi-
tional locations. We now offer regular events in Hanover, Essen
and Hamburg - with growing interest among the employees.
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Getting together to do good on Social Day

For the Social Day, many colleagues in Bremen, Essen and
Hanover got involved in the MINDSET corporate culture pro-
gramme. They donated large quantities of clothing and hygiene
articles or worked together on the day of action to help local
homeless people.

The company restaurants in Essen and Hanover were joined by
an external caterer in Bremen in their support for the campaign
by preparing hot food and desserts. Our colleagues teamed

up with volunteer teams from FairSorger Essen, the Bremer
Suppenengel and Café Mensch in Hanover to distribute the
meals.

Joining forces to help others: Once a year, on Social Day,
our colleagues support less fortunate people.



Communicating without fear

Fear-free communication is a key component of an efficient
and modern work culture. As an action concept, it conveys a
sense of psychological security and improves communication
and cooperation. In a safe work environment, employees openly
address problems, contribute ideas and ask questions. Mis-
takes are not met with blame and criticism but pointed out to
allow the individuals concerned to learn from them.

In the business unit Industry, the concept was initially introduced
as a pilot for managers. The focus was on the basic building
blocks of a fear-free organisation: Psychological safety, depend-
ability, structure and clarity, significance and meaningfulness.
Executives learned to express appreciation, encourage open
discussions, offer support and establish a culture of learning.

Based on this experience, the intention is to roll out this approach
throughout the Group. In this way, an organisation will gradually
be created in which employees can contribute without fear and
work together to achieve high performance standards.
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FaR Being better together ana
together better

A strong sense of togetherness arises when people are there

for each other. With examples including our new daycare centre,
shared rituals and inclusive offers, we are creating an environ-
ment in which our employees feel valued. This is how we will turn

our togetherness into our greatest strength.

Implementing accessibility online

We have fundamentally revised our Group website and adapted
it to satisfy the Accessibility Improvement Act (BFSG), which
came into force in Germany on 28 June 2025. It is essential for
us that all people should be able to use our services, regardless
of their abilities.

In concrete terms, this means strong contrasts, intuitive navi-
gation and a simplified language area, for example. This will
allow people with visual or motor impairments or other special
requirements to access our content on an equal footing with
others.

The new careers page met with particular interest: We have not
only revised its content but also made it consistently accessi-
ble. Job offers are easy to search for, and the application process
is transparent and user-friendly. This is important because we
want to appeal to talented people - no matter what their per-
sonal circumstances are.

Digital inclusion: Our career page is there
for all users.
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Breaking the fast as an act of diversity

In our company, people of different religions and traditions
work together respectfully and enrich one another’s lives. For
example, our colleagues in India celebrate the Diwali Festival

of Lights, while our teams in China mark the Chinese New Year.

At the end of Ramadan, colleagues from all the business units
met in Essen for the first Group-wide fast-breaking. Initiated by
the Inclusion, Diversity and Equality team and committed em-
ployees, the idea behind the event was to celebrate the inter-
cultural diversity that is practised in the TUV NORD Group. The
fact that people from different cultures and religions took part
was what made the event so special. The focus was on mutual
understanding.

In Essen, after a short introduction to the meaning of Ramadan,
during which devout Muslims fast from sunrise to sunset, the
clock ticked over to 6.46 pm, the official time of sunset, and the
breaking of the fast began. The colleagues who were taking
part had brought food from all cultural backgrounds.

The Chairman of the Board of Management of TUV NORD AG,
Dr. Dirk Stenkamp, welcomed the guests and emphasised the
value of this personal sharing of experience and the strong
sense of community within the Group. The feedback from the
participants was very positive: They appreciated the conver-
sations and the respectful nature of the interaction. This was
the event that prompted the later launch of the “Cultural
Diversity” community.


https://www.tuev-nord-group.com/en/career/

Diversity as a shared strength

Diversity emerges when people are seen and supported with-
out prejudice. Since 2023, ALTER in Spain has been working
closely with the Adecco Foundation, which helps companies to
implement diversity initiatives. The cooperation has a clear
goal: To integrate people with disabilities permanently into the
labour market and offer them real development opportunities.
The collaboration ranges from the targeted recruitment of new
employees with disabilities to internship programmes and the
“family plan” that accompanies and supports colleagues with
disabled children. This offers new prospects, both for people
and for the company.

This social commitment is being supplemented by communica-
tion campaigns, workshops and personal conversations that
raise awareness of disability and make everyday working life
more inclusive. One such example took place on the occasion of

the International Day of Persons with Disabilities on 3 December.

The colleagues in Germany used this occasion to organise a
virtual workshop during the lunch break on the topic of “Break-
ing down barriers, creating opportunities, using diversity”. The
aim was to share best practices and concrete actions to pro-
mote inclusion and accessibility in the workplace.

This kind of action shows that small changes can make a big
difference. The result is a working environment in which mutual
respect, understanding and cohesion are a matter of course.

Connected by basketball

In September, the first season of the Unified Basketball League
started in Hagen. This inclusive concept is based on the model of
the Special Olympics Unified Sports, according to which people
with and without learning disabilities play on an equal footing in
one team. The focus is on meeting people, mutual respect and
shared success. We at the TUV NORD GROUP also stand behind
these values. This is why we support the league and are happy

to be part of this special movement. The league is being launched
as a pilot project with six teams in North Rhine-Westphalia
(NRW). Professional support is being offered by the Special
Olympics NRW and the West German Basketball Association,
WBV.

00
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play in the Unified Basketball League
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Team spirit on the pitch

Community and team spirit were the values at the heart of the
17th TUV NORD football tournament in Hanover. 20 teams from a
lot of regions and countries competed against each other in
many exciting games. A total of 350 employees on the pitch
and packing the stands as spectators generated a rousing
atmosphere.

The winner was the ALTER team, which had travelled from
Spain. The “GoBras” team from Gottingen and Braunschweig
was awarded the Teamplay Cup for best team performance.
The Fairplay Cup honoured the exemplary commitment of the
1st FC Flexer club.

At the award ceremony in the Hannover 96 stadium, Inga
Dransfeld-Haase, Chief Human Resources Officer, presented
the trophies. The tournament showed once again how sport
connects - across sites and national frontiers. In 2026, the
tradition will relocate in Bielefeld when the teams meet once
again for the 18th TUV NORD GROUP tournament.

18

2 0 teams

from several countries took to the field against
each other in the traditional football tournament

Sustainability for the little ones

In August, a daycare centre for the children of employees was
opened at the TUV NORD Campus in Essen. The new daycare
centre offers places for 60 children aged six months to six years;
20 places are reserved for the offspring of our employees.

The operator, Kinderhut, pursues an educational concept that
combines elements of several supportive approaches. To ensure
that the youngest children can discover and develop their in-
dividual skills and talents in the best possible way, the planners
have designed the rooms to be specifically tailored to the
needs of children. The group rooms are bright and spacious and
offer plenty of space for romping, painting and handicrafts.
The 800-square-metre outdoor area is designed to be close to
nature and invites the children to make a wealth of discoveries.
Here, the children can explore nature and use play to learn.



Just as much emphasis is placed on healthy meals. In the in-
house kitchen, the food is freshly prepared daily from regional
ingredients. This keeps transport routes short and allows the
staff to respond to the needs and individual preferences of the
children.

The daycare centre was built according to “green” building
standards. These ensure that sustainable materials are used
and that the building is operated in an energy-efficient manner.
For example, demolition material from earlier buildings was
reused. A photovoltaic system and district heating supply the
institution with energy, and there are charging stations for
electric cars and e-bikes in the car park.

With this new daycare centre immediately adjacent to the
workplace, the TUV NORD GROUP is helping parents to success-
fully combine their careers with the needs of family life. Flexible
care times take into account different work rhythms, and the
children can be contacted quickly if necessary. The high-quality
educational support offers mums and dads the certainty that
their children are being well cared for.

- i ) ':_..'_ ‘x

The exterior view of the new daycare centre
at the TUV NORD Campus in Essen.

Yesterday’s taboo is today’s matter of course

Although menstruation affects half of all people, it is still a taboo
subject. One employee took this as an opportunity to initiate

a change: At the beginning of the year, as part of our MINDSET
corporate culture programme, she brought up the idea of pro-
viding menstrual hygiene products in the women'’s toilets at our
sites.

The management of MINDSET took up the suggestion and invited
her to implement the project in cooperation with the real estate
management. The team researched suitable dispenser systems
and compared the quality and prices of models. Together, they
discussed where and how many dispensers should be installed
and how they should be refilled. The first dispensers were in-
stalled as early as August, with a total of 48 being provided in
Germany.

This project serves to illustrate how much a single good idea
can achieve. It exemplifies TUV NORD’s corporate culture: We
want everyone who works with us to feel valued, safe and sup-
ported. This also means that menstruation is no longer hidden,
but recognised as a matter of course.
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