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It was one year ago that the TÜV NORD GROUP 
first provided comprehensive information about 
the economic, ecological and social impact of  
its business activities. With the 2019 Corporate 
Responsibility Progress Report, we reveal which 
targets we are aspiring to meet in accordance with 
our Roadmap 2020 and exactly where we stand  
in respect of their implemen tation as of the end 
of 2019. 

Excerpts from this document are also included in 
the Corporate Report 2019 under “Corporate 
Responsibility”.

N E T  S A L E S

(2018: €1,229.5 million).

total share of procurement volume from  
S U P P L I E R S  which have been assessed in accordance 

with sustainability criteria (2018: 10%).

D I G I TA L  E X P E RT S
from all the business units trained at the  
TÜV NORD Digital Academy (2018: 24).

41

25.7%

€ 1,282.4 million

I N T E N S I T Y

of GHG emissions per employee released  
in business travel (2018: 2.77 t).

2.70 t CO₂ 



01

P R E F A C E  B Y  T H E  C H A I R M A N  O F  T H E  B O A R D  O F  M A N A G E M E N T

Preface by the Chairman of  
the Board of Management

Dear readers,

Last year, the Fridays for Future movement mobilised millions of 
people in defence of sustainability, environmental protection and 
the preservation of the global climate. These issues are high on both 
the social and the political agenda. We are being called upon to 
take a clear position on the preservation of our planet and to act 
accordingly.

For us at the TÜV NORD GROUP, responsibility and sustainability are 
nothing new. We have been working to protect people, technology 
and the environment for over 150 years. In our 2018 Corporate 
Responsibility Report, we broke new ground in by providing for  
the first time transparent and comprehensive information on  
the economic, environmental and societal impact of our business 
activities. In the present Progress Report, which focuses on 2019,  
we are now opening up about where we currently stand and what 
has already been implemented ahead of schedule.

Sustainability has become an integral part of the strategies of our 
Group and its business units. In 2019, TÜV NORD demonstrated 
innovative and sustainable expertise in tasks including the inspection 
of large offshore wind turbines using new laser-based measuring 
equipment (Light Detection and Ranging (LiDAR)). TÜV NORD 
Mobilität took charge of the world’s first type test for an e-hybrid 
vehicle with fuel cell and lithium-ion batteries. 

In 2019, our engineers and IT experts stepped up their use of digital 
testing tools and the opportunities offered by digital connectivity. 
For example, customers of our aerospace subsidiary ALTER 
TECHNOLOGY can now track the testing of their products online in 
a virtual laboratory thousands of kilometres away from where  
they live. This is one way in which unnecessary travel is being 
avoided and CO₂ emissions reduced. The sustainability of our 
actions is becoming an increasingly important factor in economic 
success. We are convinced that values-oriented companies will 
prevail in their markets in the long term. For example, international 
rating agency EcoVadis awarded the TÜV NORD GROUP Silver 
status for its performance in the sustainability field the very first 
time the Group was included. The areas evaluated were “Environ-

ment”, “Labour and human rights”, “Ethics” and “Sustainable 
procurement”. As examples of the progress made in 2019, we 
would merely mention the following: 

■■ A unified evaluation system was set up for the assessment of 
innovations from a sustainability perspective and has been in 
operation since January 2020. 

■■ We familiarised the first batch of digital experts in our Digital 
Academy with Corporate Digital Responsibility and the impact 
assessment of digitalisation projects.

■■ Measures for occupational health promotion, which were still 
limited to the three main locations Hamburg, Hanover and Essen 
in 2018, were significantly expanded and their use extended to 
15 TÜV NORD locations. At the same time, online tools are now 
complementing the tried and tested face-to-face offers.

The goals and measures described in this Progress Report are 
spurring us on to continue to work with our employees, customers 
and partners to develop sustainable solutions for a viable planet. 

Kind regards,

Dr. Dirk Stenkamp
Chairman of the Board of Management
TÜV NORD GROUP

G R I 10 2-1 4
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O U R  C O R P O R A T E  R E S P O N S I B I L I T Y  S T R A T E G Y

Our Corporate
Responsibility Strategy

T H E  C O R P O R AT E  R E S P O N S I B I L I T Y  
S T R AT E G Y  O F  T H E  T Ü V  N O R D  G R O U P

Our long-term Corporate Responsibility Strategy is at the heart of 
all the activities relating to responsibility and sustainability within 
the TÜV NORD GROUP. It was developed in 2018 and defines  
how we at the TÜV NORD GROUP seek to understand and fulfil our 
responsibility. Our integrated management system has proved its 
worth in the implementation of our CR Strategy, which is why we 
continued to fully adhere to it in 2019. This enabled us to implement 
our strategy step by step at the level of both business units and 
Group companies. On the following pages, we make use of extracts 
to report fully and transparently from our CR Roadmap 2020. In 
doing so, we look at what has been done to achieve our objectives, 
the status quo and what plans we have for 2020. One important 
success factor for this has been the involvement of the business units 
and the companies.

A L I G N M E N T  W I T H  T H E  S U S TA I N A B L E  
D E V E L O P M E N T  G O A L S  ( S D G s )  O F  T H E  
U N I T E D  N AT I O N S

Our strategic orientation is not limited solely to megatrends: since 
2018 we have also been increasingly aligned with the United 
Nations Sustainable Development Goals (SDGs). In 2019, we turned 
our attention to the transformative potential of the SDGs for our 
own digitalisation projects, innovations, services and business activ- 
ities, especially with a view to developing the new Group strategy. 
From 2020, we will also evaluate our innovation projects according 
to sustainability criteria and determine their impact on the SDGs  
in a structured manner. In this way, we will use our business activities 
to contribute to the achievement of the Sustainable Development 
Goals.

C O N T R O L  O N  A L L  L E V E L S

The business units are represented by CR coordinators who engage 
in dialogue with the management groups in the respective busi- 
ness units and work with them to shape the implementation of the 
CR Roadmap. 

Our aim for 2020 is to further improve cooperation on CR issues 
between all levels in the hierarchy. To this end, we have scheduled 
a meeting between the CR manager and the CR coordinators and  
all the management officers of the companies for early 2020. We 
will incorporate new ideas and the results of workshops into our 
consideration of effective forms of cooperation for the even more 
effective integration of our strategic CR guidelines into our pro- 
cesses and activities and their general implementation. 

I N V O LV I N G  I N T E R N A L  A N D  
E X T E R N A L  S TA K E H O L D E R S

In April 2019, we presented our first Report on Responsibility and 
Sustainability to selected representatives of client companies, 
approval-issuing authorities, universities and NGOs. Subsequent 
dialogue and discussions with our stakeholders gave us valuable 
feedback on our CR Strategy and the buildup to the first report.  
In 2020, we aim to expand and systematise the dialogue with our 
stakeholders on the CR positioning of the TÜV NORD GROUP. 

In 2019, we continued to use our various formats, including on- 
boarding events and corporate audits, to engage in dialogue with our 
internal stakeholders on CR issues. The Management Conference  
in Athens in December 2019 also played an important role here. Under 
the banner of “Empowering Sustainability by Innovation”, 125 top 
executives of the Group met to talk about responsibility and sustain- 
ability issues from a wide range of perspectives. In 2020, we will 
incorporate the results into the further development of our Group 
and CR strategies, our Roadmap and our services.

G R I 10 2-12 ,  10 2-16 ,  10 2-18 ,  10 2- 4 3 ,  10 2- 4 4 ,  10 2- 4 6 ,  10 2- 5 0
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Materiality of Our CR Topics

In the context of a materiality analysis, we determined which issues 
play a major role for the TÜV NORD GROUP and what we should 
focus on in our CR Strategy. In an extensive process carried out in 
2018, we used the expectations of our stakeholders and our impact 
as a benchmark for assessing the various CR issues. This resulted 
in the identification of the essential and important CR issues for the 
TÜV NORD GROUP. These form the basis of our actions and 
activities in the context of responsibility and sustainability. More 
information and a description of the materiality analysis process 
can be found in our 2018 Corporate Responsibility Report. 

Last year, in the CR steering committee, we critically assessed our 
CR Strategy and the goals we had set for ourselves. One particular 
area we reviewed in this process was the use of language. Our  
CR topics are listed in the right-hand column, broken down by field 
of action.

As part of the process of reviewing and scrutinising our key topics, 
we also regularly carry out trend assessments. In this way, we 
establish what is currently of particularly high social relevance. In 
2019, “climate change” and “plastic” emerged as the major widely 
discussed topics. In the CR steering committee of the TÜV NORD 
GROUP, we have also analysed the role we play in the discussion of 
these challenges and our influence in that discussion:

We address climate change in the “Environmental Orientation” field 
of action, in which we explain how we can contribute to climate 
protection. We see our main contribution as consisting in making 
changes to our travel habits in terms of the choice of means of 
transport and supporting measures in respect of the vehicle fleet or 
to encouraging our staff to use public transport.

The plastic-related issues are addressed in our “Resource economy 
and efficiency” topic. In this context, we will address the use of 
plastic and the pollution it causes and define our role and influence.

O U R  C R  T O P I C S

 R E S P O N S I B L E  VA L U E  C R E AT I O N 

 
 1 Value-oriented, sustainable corporate management 
 2 Responsibility in the value chain 
 3 Sustainable innovations and services 
 4 Digital means of value creation 
 5 Integrity and compliance
 6 Integration of Group companies

 S TA F F  O R I E N TAT I O N 

 
 7 Attractive employer
 8 Health and safety 
 9 Value-oriented HR management
 10 Individual development and promotion of employees
 11 Appropriate working environment
 12 Diversity and inclusion

 E N V I R O N M E N TA L  O R I E N TAT I O N

 13 Eco-friendly travel habits 
 14 Resource economy and efficiency 
 15 Energy efficiency in buildings

 S O C I E TA L  O R I E N TAT I O N

 16  Societal role in accordance with our vision and mission
 17 Involvement of stakeholders beyond the value chain 
 18  Targeted social engagement consistent with our value 

creation 
 19 Respect for human rights

Key topics | Major topics

G R I 10 2- 4 3 ,  10 2- 4 4 ,  10 2- 4 6 ,  10 2- 4 7
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O U R  R O A D M A P  2 0 2 0

Our Roadmap 2020

We developed and coordinated the Roadmap 2020 in a comprehen-
sive process which took place in 2018. In 2019, it was put to the 
test once again: are our goals still up to date, our milestones logical 
and achievable? We were satisfied that, with the exception of  
some minor linguistic adjustments, we could continue to use the 
Roadmap as our compass in 2020 with as few changes as possible. 
After all, it sets the direction in which we wish to proceed as the 

TÜV NORD GROUP. It forms the basis of all our actions and activities 
relating to responsibility and sustainability and includes an over- 
arching and specific self-determined goal for each of our fields of 
action. Our meta-objectives per field of action and where we are on 
the path to achieving them are set out below. Detailed information 
on the development of the Roadmap can be found in our 2018 
Responsibility and Sustainability Report.

R O A D M A P  2 0 2 0  –  C U R R E N T  I M P L E M E N TAT I O N  S TAT U S  O F  O U R  M E TA- O B J E C T I V E S

Field of action KPI Status Explanation

Responsible Value Creation 
Objective: Perception of the  
TÜV NORD GROUP as a values- 
oriented and sustainable enterprise

CR certificate or listings in sustainability 
ratings / rankings by 2020

achieved We were awarded Silver status in the EcoVadis Corporate 
Responsibility rating in 2019, thus placing the TÜV NORD 
GROUP in the top 30 percent of the companies rated by 
EcoVadis.

Staff Orientation 
Objective: Employee  
satisfaction

Maintenance of the high commitment index 
score of over 70% in the employee survey of 
2020

in progress As a Group, we are using a wide range of mea sures to work 
consistently on achieving this objective. An evaluation will 
only be possible at the end of 2020, after completion of the 
employee survey.

Environmental Orientation 
Objective: Commitment to the 
2-degree climate target

Significant reduction of our carbon footprint 
(total greenhouse gas emissions as CO₂ 
equivalent) by 2050, development of 
measures to reduce of our GHG emissions in 
line with the triad “Avoid, reduce, offset”, and 
in that order.

in progress Reducing CO₂ emissions is of particular importance to us. We 
are therefore constantly working to develop and implement 
measures to further reduce our carbon footprint.

Societal Orientation 
Objective: Social engagement 
through innovation

Our innovations will support the sustainable 
development of society in 2020 and beyond

in progress Since 2019, we have been defining and optimising criteria 
and procedures to determine and present the impact of our 
innovations on sustainable development and the 
achievement of the SDGs. From 2020 onwards, we also 
want to demonstrate the societal value added of all the 
innovations in the Group.
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Responsible
Value Creation

The TÜV NORD GROUP is perceived as a values-oriented and sustainable enterprise 
and will be offi  cially recognised as such by 2020.

“The way we set about 
achieving economic success 

considers the interests 
of both people and nature.”



Security4Safety

Reliability of 
satellite components

CR / CSR / Environmental seminar 
programmes and quali�cations

Sustainable innovations 
and services

Digital expertise

Digitalised 
business processes 

Compliance

QUALITY 
EDUCATION4 

CLIMATE 
ACTION13

RESPONSIBLE 
CONSUMPTION AND 
PRODUCTION

12

AFFORDABLE AND 
CLEAN ENERGY7

DECENT WORK 
AND ECONOMIC 
GROWTH

8

INDUSTRY, 
INNOVATION 
AND INFRA-
STRUCTURE

9

SDGs
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R E S P O N S I B L E  V A L U E  C R E A T I O N

S E R V I C E I N T E R N A L  M E A S U R E

Security4Safety

Reliability of 
satellite compo-
nents

CR / CSR / Environ-
mental seminar 
programmes and 
qualifications

Sustainable 
innovations and 
services Digital expertise

Digitalised  
business processes Compliance

Identifying and 
eliminating 
vulnerabilities in 
digital processes 
increases the security 
of networked 
products and 
systems.

The functionality of 
economic and social 
infrastructure is 
ensured by testing 
and confirming the 
reliability of 
electronic compo-
nents.

Expert seminars 
provide knowledge 
on environmental and 
sustainability issues 
such as energy 
management, waste 
management and 
water protection.

We are establishing 
responsibility and 
sustainability as 
evaluation 
parameters for our 
innovations and 
services.

At the Digital 
Academy of the TÜV 
NORD GROUP, we are 
training digital 
experts who have 
expert knowledge of 
interconnectivity and 
digitalisation.

Business processes 
such as provision of 
payroll are being 
digitalised to save 
paper.

With an efficient and 
strong compliance 
management system 
(CMS), we help our 
staff to satisfy the 
conduct guidelines, 
protect our values 
and reinforce the 
confidence of our 
customers in the TÜV 
NORD GROUP.

core impact

impact

In the “Responsible Value Creation” field of action, we focus particularly 
on our actions as a company. Through our digitalisation projects, 

innovations and services in particular, we have the opportunity to 
enhance the sustainability of our company and even our client companies 

from an economic, ecological and societal point of view. In particular,  
we make a clearly visible contribution to sustainable development in the 

areas of industry, innovation and infrastructure (SDG 9).
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What’s new in our Management 
Approach, Topics and Control

We see sustainability as an essential element of our actions, which 
is why we have added the “Sustainability” pillar to both our Group 
strategy and the sub-strategies of our six business units. Sustain-
ability thus now forms an integral part of all our strategic decisions. 
We consider our impact on the SDGs and evaluate new products 
and services according to their sustainable added value.

R O A D M A P  2 0 2 0  –  C U R R E N T  S TAT U S  O F  A C H I E V E M E N T  O F  O U R  G O A L S  I N  T H E  F I E L D  O F  
“ R E S P O N S I B L E  VA L U E  C R E AT I O N ”

Field of action KPI Status Explanation

Value-oriented, sustainable corporate 
management 
Our company is perceived by our 
employees as acting sustainably in 
accordance with values.

•  Perception of corporate activity to be rated 
as at least good in the 2020 employee 
survey

in progress In 2019, we developed new leadership guidelines and 
held initial workshops to introduce them. An evaluation 
will be carried out after the results of the 2020 
employee survey have become known.

Responsibility in the value chain  
Sustainability criteria are integrated  
into procurement processes.

•  Review of 100% of newly registered 
suppliers with technical and sales relevance

•  Overall share of purchase volume with these 
suppliers to be at least 25% in 2020

achieved All relevant suppliers are evaluated by the central 
purchasing department. We even managed to exceed 
the target set for 2019 of a purchase volume of 15% 
from the relevant suppliers. The purchase volume from 
these suppliers was 25.7% in 2019.

Sustainable innovations and services 
Responsibility and sustainability are 
established as evaluation parameters for 
our innovations and services.

•  The evaluation of innovations and services to 
start in 2020

in progress In 2019, we published a catalogue of criteria for the 
evaluation of innovations and services. This will be 
finalised in 2020 and applied to all innovation projects.

Digital means and methods of value 
creation 
Digital experts ensure that digitalisation 
knowledge is networked.

•  All business units have digital experts in 
2019 

achieved In 2019, we trained more digital experts at the Digital 
Academy. A total of 41 digital experts are working in all 
six business units of the Group. They are working effec- 
tively together.

Integrity and compliance 
A training programme for integrity and 
compliance is introduced throughout the 
Group.

•  An e-learning-based, target-group-oriented 
training programme is introduced 
throughout the Group by 2020

in progress In 2019, we installed a platform for digital training and 
also carried out the first pilot modules. We will expand 
this offer in the future.

Integration of Group companies  
Foreign companies are integrated into the 
Group’s network and application 
landscape.

•  The degree of integration of the fully 
consolidated companies is to be at least 80% 
by the end of 2020 

in progress We are consistently pursuing this objective. As of the 
end of 2019, the planned integration projects were on 
schedule.
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Highlights 2019

E F F E C T I V E  C O M M U N I C AT I O N  A S  A  P R E R E Q U I -
S I T E  F O R  K N O W L E D G E  T R A N S F E R

Our newly established “HR4Business” programme also includes  
an approach to knowledge management. We see knowledge 
management – in all its facets – as an integral part of the company’s 
processes and aspire to permanently embed it in the TÜV NORD 
GROUP. We see functioning and successful communication among 
our employees as an essential prerequisite for knowledge transfer. 
To promote this, the Training business unit launched its own project 
(“KOMM MIT”) in 2019. Furthermore, new ways of coexisting and 
exchanging information were developed and established. The results 
of the project met with a positive response from the participants 
and are now being successfully implemented.

R E D E S I G N  O F  T H E  I N N O VAT I O N  P R O C E S S

In 2019, we undertook a review of our entire innovation process 
and established an Innovation Council. This body, whose members 
are taken from all the business units, is now responsible for the 
continuous development of our innovation portfolio. We have stan- 
dardised the innovation process in order to enhance transparency, 
comparability and effectiveness in the development of the best ideas.

f a i L E A R N  –  W O R S T  C A S E  M E E T S  
B E S T  P R A C T I C E

Mistakes should be learned from! In 2019, we launched a series of 
events under the banner of “faiLEARN – Worst Case meets Best 
Practice”. In this way, we aim to develop an open culture of learning 
and innovation. In kick-off events in Essen, Hamburg and Hanover, 
speakers spoke openly about their experience of making mistakes 
and talked to the participants about how to deal with them. We  
are currently developing a method to make the content and findings 
of these events accessible to all employees.

S U S TA I N A B I L I T Y  E VA L U AT I O N  O F  O U R  I N N O -
VAT I O N S  A N D  S E R V I C E S

Our products and services are intended to create sustainable added 
value. If this is to happen, we need an evaluation mechanism for 
sustainability. In 2019, the TÜV NORD GROUP, with the involvement 
of the CR coordinators from the business units, outlined a meth- 
odology and corresponding sustainability criteria. This process will 
now be piloted in our business units and further developed by the 
Innovation Council. From mid-2020, we intend to apply the sustain-
ability assessment to all innovations and digitalisation projects  
in the Digital Academy. We also plan to use these criteria to initiate 
the evaluation of our service portfolio by the end of 2020.

D I G I TA L  E X P E R T S

In extensive training courses at our Digital Academy, we have since 
2017 been training employees and executives as digital experts. 
Their mandate is to drive the digitalisation of the TÜV NORD GROUP 
forward from within. The number of digital experts increased from  
17 to 41 in 2019. Effectively networked and working in interdiscipli-
nary teams, they are designing trailblazing projects for our company. 
In 2019, for example, the Training division successfully tested a 
way of saving paper by switching to online-based testing methods. 
The online examination has also now evolved into a standard 
methodology for our training products.

C O N F O R M I T Y  M A R K  C O M M I S S I O N

Customers and consumers around the world associate values such 
as reliability, quality and safety with the “TÜV NORD” brand. It  
is therefore particularly important to us that our conformity marks 
should not be misused. For this reason, our Conformity Mark 
Commission has been approving the award of all conformity marks 
throughout the Group since 2019, thereby contributing to the 
safety and quality of our testing activities and conformity marks. 
In this way, we aim to reinforce the confidence of customers and 
consumers in our company.
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“HR4Business” programme

Family friendliness

Occupational safety and 
health management system

Initial and further training

“Diversus” focus project

Equal pay for 
men and women

QUALITY 
EDUCATION4 

GENDER 
EQUALITY5

REDUCED
INEQUALITY10

GOOD HEALTH 
AND WELL-BEING3

DECENT WORK 
AND ECONOMIC 
GROWTH

8

SDGs
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Staff 
Orientation

The satisfaction of our employees, measured across the Group using the staff  commitment 
index, was already above average for the industrial sector in Germany in 2017. 

The intention for 2020 is to maintain this high score of over 70%.

“Our employees are at the 
heart of our company 

and the key to our long-term 
success.”



“HR4Business” programme
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S T A F F  O R I E N T A T I O N

I N T E R N A L  M E A S U R E

“HR4Business” 
programme

Family  
friendliness

Occupational safety 
and health manage-
ment system

Initial and further 
training

“Diversus”  
focus project

Equal pay for  
men and women

The “HR4Business” 
programme realigns the 
HR strategy of the TÜV 
NORD GROUP and also 
takes into account the CR 
Strategy.

The TÜV NORD GROUP is 
certified as a fami-
ly-friendly company.

All our employees are 
covered by a manage-
ment system for 
occupational health and 
safety.

The need for initial and 
further training is 
determined and the 
training carried out by 
both internal and 
external providers.

This project combines the 
themes of working 
environment suitability, 
fair and socially 
acceptable interaction in 
the workplace and 
workplace flexibility.

In the TÜV NORD GROUP 
there is no distinction 
between men and women  
in terms of pay.

core impact

impact

The promotion and well-being of our employees is at the heart of the  
“Staff Orientation” field of action. We want to support our employees in their personal 

and professional development and offer them a healthy and pleasant working 
environment. To this end, we are implementing various projects on issues such  
as health promotion, family friendliness and equality. We are making a positive 

contribution to SDG 3 through numerous measures that have an impact  
on maintaining and improving the health and well-being of our employees.
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What’s new in our Management 
Approach, Topics and Control

In the past year, we have continued to work in all areas to support 
our employees and provide them with a good working environment. 
The TÜV NORD GROUP is constantly evolving in tandem with  
the people who work for it. For example, we have developed new 
management guidelines and refined our occupational health man- 
agement system.  

R O A D M A P  2 0 2 0  –  C U R R E N T  S TAT U S  O F  A C H I E V E M E N T  O F  O U R  G O A L S  I N  T H E  F I E L D  O F  
“ S TA F F  O R I E N TAT I O N ”

Field of action KPI Status Explanation

Attractive employer  
Reputational criteria for TÜV NORD as an 
employer are defined, systematically 
collected, analysed and evaluated. 

•  Evaluation of reputational criteria at Group 
level from 2020

achieved Our reputation as an employer is recorded annually,  
and the results are collated in a report.

Health and safety  
An Occupational Health and Safety 
Management Programme (OHM) is to be 
put in place to promote health and 
increases the satisfaction of our 
employees.

•  Basic requirements for OHM complied with 
by 2020

in progress In 2019, we developed a process for the implementa-
tion of an OHM. This includes occupational health  
and safety, occupational integration management and 
measures to promote health in the workplace. By the 
end of 2020, the entire Group will have run through the 
process once.

Value-oriented HR management  
The leadership guidelines of the TÜV 
NORD GROUP are to be established and 
executive development programmes 
introduced to promote our culture of 
values. 

•  Perception of leadership guidelines and 
culture of values to achieve at least good 
reviews in the 2020 employee survey

in progress In 2019, we developed new leadership guidelines and 
held initial workshops to introduce them. An evaluation 
will be carried out after the 2020 employee survey in 
2020.

Individual development and promotion  
of employees  
Flexible options for the professional 
development of our employees are put  
in place.

•  Offers for flexible learning formats to be 
available by 2020

achieved Since 2019, we have been offering flexible digital 
learning formats. This is to be continued in 2020.

Appropriate working environment  
The infrastructure provided and the 
working environment will support 
innovative, creative and healthy work.

•  Analyses of the working environment for 
80% of employees at German sites to be 
carried out by 2020

in progress In 2019, we created a workplace analysis concept and 
came up with an accompanying questionnaire. The 
survey is expected to be carried out by the end of 
September 2020, and the results will be available after 
the evaluation and by the end of the year.

Diversity and inclusion  
Equality of opportunity is to be provided 
for all employees. 

•  Indicators and target values to be defined in 
2019

• Evaluation of goal attainment from 2020

in progress In 2019, we almost completed the process of defining 
the indicators and target values. These will be finalised 
and evaluated starting in 2020.

    

We are particularly pleased that our efforts are also having an impact 
outside the TÜV NORD GROUP. We are the only technical testing 
company to have been awarded the accolade of outstanding employer, 
now for the second time in succession, which places us in the top  
1% of employers in Germany.
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S T A F F  O R I E N T A T I O N

Highlights 2019

“ H R 4 B U S I N E S S ”  L A U N C H E D

Good human resources management is essential for the TÜV NORD 
GROUP with its total of around 14,000 employees. It’s for this 
reason that we have further developed our human resources manage- 
ment with the “HR4Business” programme, which was introduced  
in 2019. We distinguish between tasks relating to human resources 
development, HR planning, HR service, HR marketing and diversity 
in HR. We have developed a focus project for each of these areas. In 
this way, we have positioned our human resources management  
for a sustainable long-term future.

O U T S TA N D I N G  E M P L OY E R

In 2019, for the second year in a row, we were awarded the accolade 
of outstanding employer, which is awarded annually by an inde- 
pendent organisation. We are the only technical testing company 
to have been given this award, which places us in the top 1%  
of employers in Germany. We also scored highly as an employer in 
other rankings. According to the Universum ranking, for instance, 
we are one of the top 100 employers in Germany.

F U T U R E - O R I E N T E D  
R E C R U I T I N G

We aim to be on the winning side in the “war for talents” and 
actively approach potential new employees. In 2019, we introduced 
“BeeSite” as a new talent relationship management tool to help  
us on our path to future-oriented recruiting. We are using “BeeSite” 
to build a community for talents who resonate strongly with our 
topics or are close to our staff. In the “BeeSite” community, we can 
communicate with the talents and build a relationship with them 
before they even apply to us. In this way, we work together to explore 
whether we are a good match for one another. This platform also 
helps us to avoid putting the wrong people in the wrong jobs. More- 
over, we are making our recruiting processes more transparent 
throughout the Group.

P R O M O T I N G  H E A LT H

Until recently, our range of occupational health promotion offers 
had been limited to our three main sites. Since 2019, however, TÜV 
NORD GROUP employees have been able to make use of approxi-
mately 100 health-promoting measures at a total of 15 sites. An 
extended range of face-to-face options has been offered alongside 
online products. We offer selected measures, such as medical 
check-ups or psycho logical coaching, across different sites. And we 
intend to continue to increase the range of offers: we plan to 
include more sites in 2020.

S T R O N G  YO U N G  TA L E N T S

To prepare our young talents as well as possible to take increasing 
responsibility in the areas of leadership, project management and 
sales, TÜV NORD GROUP offers them various development pro- 
grammes. For example, we introduced the “JUMP” programme for 
promising junior management staff in 2019. The “TANDEM” pro- 
gramme also went into its second round. A total of 15 young talents 
were provided with a mentor over a period of twelve months. As 
both programmes have been very well received, we plan to continue 
them in 2020.

D I V E R S I T Y  A N D  I N C L U S I O N  
F I R M LY  E M B E D D E D

Diversity and inclusion are particularly important to us. In order to 
support these twin causes in the TÜV NORD GROUP, we have 
developed various projects and innovations, such as a gender balance 
programme. Since the beginning of 2019, all observer trainings of 
the central orientation and assessment centres have been specifically 
designed to raise awareness of the need to be gender-neutral in  
the observation and assessment of participants. In order to reinforce 
the culture of impartiality that already exists in the selection 
process for new employees, we have developed an “Unconscious Bias” 
training for our managers, which will be introduced in early 2020.

G R I 4 0 3 -1 ,  4 0 3 -2 ,  4 0 3 -3 ,  4 0 3 - 4 ,  4 0 3 - 5 ,  4 0 3 - 6 ,  4 0 3 -7
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Environmental 
Orientation

“Climate protection and the 
preservation of the basic 

support systems for our way 
of life are among the greatest 

challenges of our time, and 
we will either rise to them 

together or not at all.”

The TÜV NORD GROUP is committed to the 2-degree climate target and aspires 
to the most comprehensive decarbonisation possible by 2050.
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E N V I R O N M E N T A L  O R I E N T A T I O N

S E R V I C E I N T E R N A L  M E A S U R E

Services for environ-
mentally friendly and 
sustainable mobility

Energy efficiency and 
climate protection 
services Geothermal testing

Services in energy 
technology and 
renewable energy

Consistent recording 
and reduction of GHG 
emissions through 
business travel

Consistent recording 
and reduction of GHG 
emissions in the real 
estate sector of the 
TÜV NORD GROUP

Cities and communities 
are being given advice on 
the implementation of 
sustainable mobility 
concepts. Low-emission, 
environmentally friendly 
vehicles and components 
are being tested.

CO₂ reduction and 
mitigation are being 
verified along with 
climate neutrality, energy 
audits are being carried 
out, and energy 
certificates issued.

Potential sites for the 
exploitation of deep 
geothermal energy are 
being explored and 
evaluated. The 
geothermal potential is 
simulated as a basis for 
geothermal power plants.

Products, systems and 
plants for energy 
generation, especially 
renewable energies, are 
being accomp anied 
throughout their entire 
life cycle.

CO₂ emissions from 
business travel are being 
recorded and continuous-
ly reduced through digital 
processes and incentives 
to use environmentally 
friendly means of 
transport.

The CO₂ emissions from 
TÜV NORD properties are 
being monitored 
throughout the Group 
and reduced, for example, 
through energetic 
modernisation, contracts 
with carbon-neutral 
electricity suppliers, an 
energy-efficient data 
centre and the 
construction of new 
buildings in line with the 
standard for sustainable 
construction.

core impact

impact

At the heart of the “Environmental Orientation” field of action is the aspiration to curb the 
warming of our planet and to limit what will in some cases be the catastrophic effects  

of anthropogenic climate change (SDG 13). A significant number of our services, alongside 
dedicated internal programmes and measures, aim to make an ever-increasing  

contribution to climate protection.
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What’s new in our Management 
Approach, Topics and Control

We see the protection of the climate and the environment as the most 
important challenge of our time. It is therefore a matter of course 
for us to ensure that our business has the most positive impact 
possible on the environment. To ensure that this happens, we are 
working consistently to conserve resources and to motivate our 
employees to act in an environmentally-aware. For example, we are 
planning to revise our travel policy in 2020. The aim is to intro- 

R O A D M A P  2 0 2 0  –  C U R R E N T  S TAT U S  O F  A C H I E V E M E N T  O F  O U R  G O A L S  I N  T H E  F I E L D  O F  
“ E N V I R O N M E N TA L  O R I E N TAT I O N ”

Field of action KPI Status Explanation

Eco-friendly travel patterns  
A process for the recording and 
evaluation of carbon emissions from 
business trips is established for the 
entire Group.

•  The carbon emissions from business travel 
are to be recorded across the entire Group 
from 2020

in progress A process for the recording and evaluation of carbon 
emissions from business trips was established for the 
entire Group in 2019. Reduction targets will be set in 
2020.

Resource economy and efficiency  
A process for the recording and 
evaluation of performance in respect of 
resource economy and efficiency is 
established. 

•  Material and energy consumption are 
recorded from 2019

achieved We record the energy consumption of the properties we 
use in Germany on an annual basis. We record our 
material consumption via central purchasing.

Energy efficiency in buildings  
A process for recording and a concept for 
the reduction of the carbon footprint of 
the real estate used by the TÜV NORD 
GROUP are established.

•  The carbon footprint of the real estate is 
continuously recorded from 2019, at least 
for the main German sites

•  Targets to reduce the carbon footprint are to 
be pursued from 2021

in progress We record the energy consumption of our properties 
every year. Since 2019, we have been managing the 
consumption data in our own  database. We use the 
consumption data to calculate our CO₂ emissions. 
Reduction targets and measures will be defined in 
2020, following the evaluation of the latest energy 
audit, and will be pursued from 2021.

    

duce greater clarity concerning which means of transport our 
employees should use for which business trips. Corporate decisions 
can have not only positive but also negative consequences, 
particularly when it comes to environmental impacts. In the interests 
of sustainability, we are therefore striving to assess our decisions 
as holistically as possible.
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E N V I R O N M E N T A L  O R I E N T A T I O N

Highlights 2019

G R E E N E R  V E H I C L E S

We are focusing on increasing sustainability in the make-up of our 
vehicle fleet. We have decided to set strict requirements for 
pollution and efficiency classes when making purchases. We have 
also weighed up the arguments in the public debate on nitrogen 
oxide emissions from diesel-powered vehicles. In particular with 
regard to vehicle emissions, we had to weigh up which strategic 
decision to make with regard to this type of engine, which we con- 
sider to be more environmentally friendly in terms of total emissions. 
In the past year, we have once again increasingly switched over to 
petrol-driven cars in the small car segment, even if their use results 
in higher CO₂ emissions. Reducing our emissions of particulates 
such as those generated by diesel cars was in the first instance a 
priority in this vehicle class. We are aware that this strategy 
represents an intermediate step and a short-term response to the 
nitrogen oxide debate. Our long-term vehicle strategy is geared 
towards the development of green mobility. We are accordingly con- 
tinuously expanding our vehicle fleet with the addition of hybrid 
and electric cars. As we continue along the path to sustainable 
mobility, we are particularly pleased at the prospect of our first 
hydrogen-powered vehicle, which will be handed over to us in  
May 2020.

S U S TA I N A B L E  N E W  B U I L D I N G  
I N  E S S E N

At our Essen site, we are currently erecting a new office building, 
replacing several old buildings with poor energy performance which 
it would no longer have been viable to renovate and improve in 
terms of energy efficiency. A five-storey building is being built on 
the 13,000 m² site which will contain offices, conference rooms  
and laboratories. In the autumn of 2021, some 600 employees from 
the Industrial Services and IT business units are expected to move 

in. As with all new buildings, we are also committed in Essen to the 
standards for sustainable construction. Even in the planning phase, 
we pay particular attention to high levels of energy efficiency. The 
office building will, for instance, be supplied with environmentally 
friendly district heating. This will enable us to achieve a significant 
CO₂ saving when compared to the use of gas as a heating medium. 
We are using recyclable aluminium as the material for the facade. 
The construction is inspired by the Silver standard of the German 
Sustainable Building Society. In terms of spatial planning, we have 
placed our faith in open concepts in the spirit of pioneering work- 
place design. 

U N I T E D  A G A I N S T  F O O D  WA S T E

In Germany, almost 12 million tonnes of unrecycled food are thrown 
away year. We see this as an economic, ecological and ethical 
problem. For this reason, we are committed to more than just pro- 
viding tasty and healthy food in the four company restaurants at 
our main sites. Our operator in Hanover and Hamburg, L&D, is a 
member of the “United Against Waste” association. The company 
restaurants run by the operator Aramark in Essen have been 
recording food consumption for years and already meet the asso- 
ciation’s requirements: they, too, are now officially in the process  
of applying for membership. The association has developed practical 
solutions to reduce food waste, many of which are being imple-
mented by us. All food waste from storage, production, overproduc-
tion and crockery returns is recorded and analysed. On the basis  
of this analysis, targeted measures will be developed in 2020 to 
reduce the volume of waste we generate. Experience has shown 
that the approach of United Against Waste results in a reduction in 
food waste of about 30%. Appropriate training has already taken 
place in the company restaurants, and the first measurements and 
surveys are now pending. Another step in the direction of sustain-
ability is the introduction of reusable takeaway packaging.
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Societal 
Orientation

“To be truly meaningful, 
individual human development 

must take place in the 
context of society.”

Our innovations will demonstrably support the sustainable development 
of society in 2020 and beyond.
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S O C I E T A L  O R I E N T A T I O N

S E R V I C E I N T E R N A L  M E A S U R E

Auditing services 
for social 
compliance

Working in 
standardisation 
committees

Working in 
committees for 
mobility concepts

Working in 
committees for IT 
security

Green Award 
partner

Promoting 
technical education 
for children and 
young people

Respect for, and 
promotion of, widely 
recognised principles 
and regulations for 
business, working 
conditions and 
human rights

Auditing and 
certification services 
in accordance with 
Social Accountability 
& Compliance 
standards such as SA 
8000 and BSCI.

Commitment to and 
participation in 
national, European 
and global bodies for 
the development of 
safety-relevant 
regulations.

Commitment to and 
participation in 
national, European 
and global bodies for 
the development of 
sustainable and 
standardised mobility 
concepts and on 
vehicle security.

Participation in 
committees with the 
aim of enhancing IT 
security and 
cybersecurity.

TÜV NORD GROUP 
has been a partner to 
one of the most 
important 
environmental 
awards for seven 
years.

Participation in the 
nationwide business 
network of the 
Wissensfabrik 
(Knowledge Factory) 
for the promotion of 
technical education 
and entrepreneurship 
among children and 
young people.

The ILO’s core labour 
standards, the UN 
Guiding Principles on 
business and human 
rights and the 
National Action Plan 
for Business and 
Human Rights (NAP).

core impact

impact

In the “Societal Orientation” field of action, we are focusing primarily on our work in 
committees and associations and on supporting technology-based environmental  

and socially oriented projects and initiatives. We are thus using our knowledge and 
resources to promote sustainable development, especially from a technical 

perspective, in concert with selected partners and social actors. We are in this way 
making a significant contribution to SDG 17.
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What’s new in our Management 
Approach, Topics and Management

In 2019, we implemented sustainability as an integral part of both 
our strategies at both Group and business unit level. In doing so, 
we are also showing that we take our societal responsibility seriously 
and see our company as a permanent fixture in society. It is im- 
portant for us to know and learn from the expectations of our stake- 
holders. It is for this reason that we intend to intensify our dialogue 
and conduct it in a more systematic manner.

R O A D M A P  2 0 2 0  –  C U R R E N T  S TAT U S  O F  A C H I E V E M E N T  O F  O U R  G O A L S  I N  T H E  F I E L D  O F  
“ S O C I E TA L  O R I E N TAT I O N ”

Field of action KPI Status Explanation

Societal role in accordance with our vision 
and mission  
Corporate Responsibility is to become part of 
the Group strategy and serves as a guide for 
the strategies of the business units. 

•  As of 2020, the CR strategy is to be a solidly 
integrated component of the Group’s 
strategy and the strategies of the business 
units and functional areas

achieved In 2019, we have supplemented both the Group’s 
strategy and its business unit strategies with the 
addition of the “Sustainability” sub-strategy. 
Corporate Responsibility thus now forms an 
integral part of our strategy.

Reaching out to stakeholders outside the 
value chain  
We aim to reach out to stakeholders outside 
the value chain and take the knowledge 
gained in the process into account in our 
management of corporate responsibility.

•  Initial dialogue with relevant representatives 
of external stakeholder groups in 2019

•  Systematic procedures for dealing with 
external stakeholders to be in place by 2020

in progress In 2019, we entered into initial dialogue with 
representatives of our stakeholders. In 2020, we 
will initiate the systematic integration of all our 
stakeholders using structured formats.

Targeted social engagement consistent with 
our value creation  
Donations and sponsorship projects in the 
Group are to be systematically recorded. All 
the associated commitments are to be 
honoured in accordance with our value 
creation principles or in association with local 
or regional projects.

•  By 2020, the sum total of the social 
commitments of the Group and its 
companies is to be centrally recorded, and 
80% of the volume is to be consistent with 
the criteria

in progress Since 2019, all donation and sponsorship projects 
have been recorded. Their implementation and 
verification are the responsibility of our Donations 
Commission. In 2020, we will be working to 
measure the level of compliance with the 
above-mentioned commitment criteria and to reach 
the set benchmark of 80%

Respect for human rights  
The processes for the assessment of and 
adherence to human rights have been 
implemented in line with the national action 
plan of the German government. 

•  As of 2020, risk analyses and resulting 
measures are carried out on a continuous 
basis and the resulting measures implement-
ed

in progress We will focus in 2020 on the implementation of 
the elements of the National Action Plan for 
Business and Human Rights.

    



21

S O C I E T A L  O R I E N T A T I O N

Highlights 2019

M A K I N G  A U T O M AT E D  A N D  
N E T W O R K E D  D R I V I N G  S A F E

In order to promote the targeted further development of guidelines 
and test procedures, we are contributing our expertise to various 
committees dedicated to automated and networked driving and to 
car IT. In 2019, we implemented various projects at our Institute 
for Vehicle Technology and Mobility in the Mobility business unit. 
For example, in the “AutoConstruct” research project funded by  
the Federal Ministry for Economic Affairs and Energy, we analysed 
new networking technologies for automotive use. The findings 
were used in the development of appropriate testing methods. We 
are also working on the “Automotive Technology” DIN standards 
committee, which developed new ISO safety standards for the auto- 
motive industry in 2019.

D I G I TA L I S AT I O N  I N  T H E  
A U T O M O T I V E  T R A D E

At the Frankfurt Motor Show, we presented the results of our study 
on digitalisation in the automotive sector. This shows how digi- 
talised processes at the customer interface in automotive retail and 
service can help improve customer orientation. The study also 
includes a checklist for a digitalisation strategy in the automotive 
trade. It can help in the structured development and expansion  
of a trader’s online presence.

YO U N G  TA L E N T  F O R  S TA N D A R D I S AT I O N

After an intensive qualification process, an employee from the IT 
business unit was selected to participate in the International Electro- 
technical Commission’s IEC Young Professionals’ Programme in 
2019. The aim of the programme is to introduce young talents from 
the fields of management, engineering or technology to the work  
of the IEC so that they can actively participate in it. The programme 
aims to strengthen standardisation work in the electrotechnical 
field. The employee began her one-year term of office by attending 
the Young Professionals’ Workshop 2019 in Shanghai; during her 
term, she represented Germany on the global IEC platform and was 
involved in the work of the international standardi sation organisa-
tion. Shortly thereafter, she also took the lead role in an IEC working 
group on cyber security.

S TA N D A R D S  F O R  
A R T I F I C I A L  I N T E L L I G E N C E

We are also contributing our expertise to the Working Committee 
“Artificial Intelligence” of the German Institute for Standardisation 
(DIN) and the corresponding international committees (ISO / IEC). 
Since 2018, we have been shaping the standardisation process in 
the field of artificial intelligence with all the knowledge and perspec- 
tive we bring as an independent testing organisation. With all  
due consideration of the technical and legal framework conditions, 
we are jointly developing standards and concept definitions that 
are making an important contribution to the social acceptance of 
artificial intelligence. With our experience in what has now become 
the everyday use of artificial intelligence in some of our testing  
processes, we can offer new ideas and inspiration in important ways.

T I C  C O U N C I L  M E M B E R S H I P

We are a member of the TIC Council, the global association of the 
testing, inspection and certification industry, with more than 90 
members internationally. The aim of the TIC Council is to develop 
and disseminate standards and solutions that promote safety  
and innovation, with the long-term aim of strengthening society. Its 
members are the byword for the highest standards in the fields  
of safety, quality, health, ethics and sustainability. In 2019, we were 
involved, among other areas, in the Strategy Taskforce and helped  
to develop the Council’s organisational structures.

I N V O LV I N G  S TA K E H O L D E R S

The publication of the first CR Report in April 2019 was an oppor- 
tunity for us to exchange views with external stakeholders and to 
involve them in our sustainability activities. An initial dialogue 
involved client companies, public authorities, NGOs and universities. 
The positive feedback on our CR Strategy and reporting is moti- 
vating us to take the concerns and expectations of our stakeholders 
even more systematically into account. In 2020, we intend to 
initiate a regular dialogue format through another stakeholder event.

G R I 10 2-13 ,  10 2- 4 3
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A N N E X

About This  
Progress Report

In the 2018 Corporate Responsibility Report issued in April 2019, 
we provided comprehensive information for the first time on the 
economic, ecological and societal impact of our business activities 
and explained how the TÜV NORD GROUP is integrating responsi-
bility and sustainability (Corporate Responsibility) into its corporate 
processes. In the present report, we focus on the progress we  
have made in our fields of action and topics as set out in detail in 
the 2018 report. It is for this reason that we are concentrating in 
this report on summarising changes and new developments together 
with the highlights from 2019 and the current key figures. For a 
detailed description of the management approaches, programmes 

and activities that have been ongoing throughout, we refer the 
reader to the 2018 report, which can be downloaded here.

This report was created in accordance with the GRI Standards, 
Option: core, and its principal focus is on the German companies 
and the sites of all the business units in the TÜV NORD GROUP. 
The reporting period is the TÜV NORD GROUP fiscal year, which 
runs from 1 January to 31 December 2019. Our plan to publish an 
annual report on our progress in the area of Corporate Responsibility 
remains unchanged.

The Profile of the  
TÜV NORD GROUP

The TÜV NORD GROUP is a globally active technology group. Its 
workforce, which now numbers more than 14,000, has been the 
byword for safety, independence and quality for 150 years. They 
provide innovative testing, certification, consulting and engineering 
services with the highest level of expertise and in accordance  
with global standards. As a technology group, TÜV NORD GROUP 
thus guarantees comprehensive support for its customers, be they 
domestic, international or regional in scope. Its customers include 
global players and small and medium-sized enterprises with  
a regional and local focus, alongside organisations, authorities, 
institutions and consumers.

The head office of the TÜV NORD GROUP is in Hanover. 74.1% of 
Group sales were generated on the German market in 2019. 
Turnover from international business accounted for 25.9% (14.2%  
in the rest of Europe, 9.1% in Asia, 2.0% in America and 0.6%  
in Africa).

As a technological service provider, the TÜV NORD GROUP has 
divided its activities into six business units and the Holding /  

Services division and is active in the TICET (Testing, Inspection, 
Certification, Consulting, Engineering and Training) market. 
Extensive consulting and training services are offered alongside 
the traditional testing and inspection business. In all six business 
units – Industrial Services, Mobility, Engineering and Natural 
Resources, Training, Aerospace and IT – we offer products and 
services throughout the world, adapted to the respective markets 
and the regulatory requirements that apply in those markets.  
We are not currently aware of any general market-specific exclusions 
of our products and services.

As of 31 December 2019, the TÜV NORD GROUP had 85 companies, 
42 of which are in Germany and 43 abroad, which are either 
directly or indirectly controlled by TÜV NORD AG as a management 
holding company. TÜV NORD AG is deemed within the meaning  
of Section 17 of the Stock Corporations Act (Aktiengesetz – AktG) to 
be directly dependent upon TÜV Nord Holding GmbH & Co. KG  
of Hamburg and TÜV HSA Holding GmbH & Co. KG of Hanover and 
indirectly dependent upon TÜV Nord e.V. and TÜV Hannover /  
Sachsen-Anhalt e.V.

G R I 10 2-1 ,  10 2-2 ,  10 2-3 ,  10 2- 4 ,  10 2- 5 ,  10 2- 6 ,  10 2- 4 6 ,  10 2- 5 0 ,  10 2- 5 1 ,  10 2- 5 2 ,  10 2- 5 4

https://www.tuev-nord-group.com/fileadmin/Content/TUEV_NORD_GROUP/geschaeftsbericht2019/Downloads/tuev_nord_group_ar2018_corporate-responsibility-report.pdf
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Memberships and  
Awards

The TÜV NORD GROUP is a member of various associations and 
networks. An overview is included in the Corporate Responsibility 
Report 2018. TÜV NORD has also recently joined the TIC Council.

The following awards presented last year either remained valid or 
were renewed in 2019:

We are particularly proud of the awards we received for the first 
time in 2019 in recognition of our work:

G R I 10 2-13

Award as “MINT Minded Company” (> Link)

Top 1% outstanding employer in the  
ranking of Leading Employers (> Link)

EcoVadis CSR rating – Silver Status (> Link)

Ze
rt

ifi
zie

rtes Managementsystem

ISO 9001 / 14001 / OHSAS 1800
1

Existing certifications 2019: ISO 9001:2015,

ISO 14001:2015, OHSAS 18001:2007

Recertification in 2018 for entire Group (Germany),  
valid until 2021

Voluntary commitment signed in 2018 and maintained in 2019

Evaluation in 2019 by employees and applicants

https://www.mint-minded-company.de/
https://www.leading-employers.de/deutschland
https://www.tuev-nord-group.com/de/newsroom/aktuelle-pressemeldungen/details/article/ausgezeichnete-nachhaltigkeit-tuev-nord-erhaelt-silber-status/
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Table of Key Figures

 Unit 2017 2018 2019
GRI dis-
closure

Group management ¹      

Employees ² (total number) Number 13,908 13,693 14,088 102-7

Employees ³ (full-time equivalent) Number 10,539 10,780 11,276 102-7

Group companies ⁴, total Number 84 84 85 102-7

 of which in Germany Number 39 39 42 102-7 

 of which abroad Number 45 45 43 102-7 

Net sales Million € 1,184.8 1,229.5 1282.4 102-7

Capitalisation ⁵, total Million € 888.4 924.0 1,042.9 102-7

 of which Liabilities and Provisions Million € 787.2 815.3 918.9 102-7 

 of which Equity Million € 101.2 108.7 124.0 102-7 

Scope of products and services provided ⁶ as number of business units Number 6 6 6 102-7 

Responsible value creation      

Minimum notification period typically granted to employees and their  
representatives before significant operational changes that may have a  
noticeable effect on them are implemented ⁷ Weeks 4 4 4 402-1

New suppliers validated on the basis of environmental criteria ⁸ Proportion 50% 100% 97% 308-1

Percentage of suppliers ⁹ validated on the basis of environmental criteria,  
by total purchase volume Proportion unspecified 10.0% 25.7% 308-1

Members of the controlling body who have received information about the 
strategies and measures of TÜV NORD GROUP to combat corruption ¹⁰

Number 
Proportion unspecified

130 
100%

130 
100% 205-2

Employees who have received information about the strategies and measures  
of the TÜV NORD GROUP to combat corruption ¹¹

Number 
Proportion unspecified

13,563 
100%

13,958 
100% 205-2

Business partners who have received information about the strategies and 
measures of the TÜV NORD GROUP to combat corruption ¹²

Number 
Proportion unspecified

10 
100%

29 
100% 205-2

For the sake of greater transparency and comparability, the key 
figures for the previous years 2018 and 2017 (where available) 
have been stated in addition to those for 2019.

1 The information relates to the entire TÜV NORD GROUP.

2 This includes all employees of the Group, including the experts appointed by the associations.

3  This includes all employees of the Group, including the experts appointed by the associations, 
as full-time equivalent.

4  The figure refers to all related companies included in the Consolidated Financial Statements.  
In addition, as of the end of 2019 (or 2018), there were 78 (73) unconsolidated affiliates,  
6 (5) at equity accounted associates, 8 (9) not at equity accounted associates and joint ventures 
and 8 (7) other investments.

5  The 2018 Corporate Responsibility Report included slightly different figures for 2018, which 
were still provisional at the time of the report’s release.

6  This includes all services provided in the Industrial Services, Mobility, Training, Engineering 
and Natural Resources, Aerospace and IT business units.

7  In Germany, individual statutory regulations are in place which are only partially specifically 
defined in weeks / months. In the event of a change in the company, pursuant to section 111 of 
the German Works Constitution Act (BetrVG), the staff council must be notified “in a timely 
manner”.

8  The information relates to suppliers with technical and sales relevance pursuant to supplier 
management in the Group’s central purchase department, currently limited to German 
companies.

9 See footnote 8.

10  This includes the Board of Management and the Supervisory Board, along with the senior 
executives of the Group. 

11 This includes all other employees of the Group.

12  This includes all suppliers with technical and sales relevance which were newly registered by 
the central purchase department. All newly registered key suppliers are told about the TÜV 
NORD GROUP’s Business Code for suppliers and required to abide by it.

G R I 10 2-7,  2 0 5 -2 ,  3 0 8 -1 ,  4 0 2-1
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 Unit 2017 2018 2019
GRI dis-
closure

Staff Orientation ¹³      

Employees ¹⁴, total Number unspecified 6,801 7,894 102-8

  of whom female Number unspecified 1,741 2,201 102-8 

  of whom male Number unspecified 5,060 5,693 102-8 

Fixed-term employees ¹⁵, total Number unspecified 314 621 102-8 

  of whom female Number unspecified 131 315 102-8 

  of whom male Number unspecified 183 306 102-8 

Full-time employees, total Number unspecified 6,044 7,163 102-8 

  of whom female Number unspecified 1,183 1,605 102-8 

  of whom male Number unspecified 4,861 5,558 102-8 

Part-time employees, total Number unspecified 1,071 1,352 102-8 

  of whom female Number unspecified 689 911 102-8 

  of whom male Number unspecified 382 441 102-8 

Employees covered by collective bargaining ¹⁶ Proportion 100% 100% 86% 102-41

New employees during the reporting period ¹⁷, total
Proportion  

Number 
7.0%  
475

8.8%  
619

10.9%  
926 401-1 

  of whom female Number 142 185 363 401-1 

  of whom male Number 333 434 563 401-1 

 of whom aged 30 and below Number 198 215 285 401-1 

  of whom female Number 53 68 112 401-1 

  of whom male Number 145 147 173 401-1 

 of whom aged 31–50 Number 236 334 517 401-1 

  of whom female Number 73 95 202 401-1 

  of whom male Number 163 239 315 401-1 

 of whom aged 51 and over Number 41 70 124 401-1 

  of whom female Number 16 22 49 401-1 

  of whom male Number 25 48 75 401-1 

13  The information under “Staff Orientation” relates, unless otherwise explicitly stated, to the 
permanent staff in region 1 (Germany) of the SAP-HR led companies, according to workforce 
statistics, including the non-consolidated companies. Of the German companies, the following 
were omitted in 2018: TÜV NORD Bildung and its subsidiaries, TÜV Thüringen Anlagentechnik 
and TÜV Thüringen Fahrzeugtechnik. These were included in 2019. In the case of companies 
with German and international sites, only the employees at the German sites were taken into 
account in 2018. In 2019, the recording was based on the “legal entity” approach. The number 
of employees, unless explicitly shown otherwise, is specified as a head count (number of 
persons) (GRI 102-48).

14  For 2019, a total of 71 employees could not be evaluated in terms of their employment status 
(permanent or fixed-term). For these employees, an assessment was made based on the 
fixed-term quota recorded in respect of the remaining employees. 

15 See footnote 14. 

16  Assumptions were made for 2017 and 2018, as an appropriate uniform calculation method 
was not developed until 2019.

17  This includes: Newly appointed and rejoined permanent staff presented as a headcount. 
Appointments and takeovers of trainees and temporary staff are not included.

G R I 10 2- 8 ,  10 2- 41 ,  10 2- 4 8 ,  4 0 1 -1
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 Unit 2017 2018 2019
GRI dis-
closure

Employee turnover during the reporting period ¹⁸, total 
Proportion 

Number 
2.5% 
169

3.2% 
226

3.9% 
325 401-1 

  of whom female Number 57 54 128 401-1 

  of whom male Number 112 172 197 401-1 

 of whom aged 30 and below Number 37 38 68 401-1 

  of whom female Number 13 14 36 401-1 

  of whom male Number 24 24 32 401-1 

 of whom aged 31–50 Number 105 157 202 401-1 

  of whom female Number 38 32 72 401-1 

  of whom male Number 67 125 130 401-1 

 of whom aged 51 and over Number 27 31 55 401-1 

  of whom female Number 6 8 20 401-1 

  of whom male Number 21 23 35 401-1 

Employees entitled to parental leave, total Number unspecified 7,115 8,515 401-3

  of whom female Number unspecified 1,872 2,516 401-3 

  of whom male Number unspecified 5,243 5,999 401-3 

Employees who have taken parental leave, total Number 224 226 317 401-3

  of whom female Number 64 47 101 401-3 

  of whom male Number 160 179 216 401-3 

Employees who returned to work after the end of parental leave ¹⁹, total Number unspecified 220 235 401-3 

  of whom female
Number 

Proportion 
unspecified 
unspecified

46 
94%

51 
88% 401-3 

  of whom male
Number 

Proportion 
unspecified 
unspecified

174 
98%

184 
99% 401-3 

Employees who returned to work at the end of the parental leave and were still 
employed 12 months after their return to work ²⁰, total Number unspecified 194 207 401-3 

  of whom female
Number 

Proportion 
unspecified 
unspecified

40 
82%

46 
79% 401-3 

  of whom male
Number 

Proportion 
unspecified 
unspecified

154 
94%

161 
89% 401-3 

18  This includes external departures / turnover (voluntary resignations) of permanent staff 
presented as a headcount.

19  The share calculation for 2018 was revised on the basis of the revision of the 2019 calculation 
basis (see footnote 13), resulting in a slight adjustment of the figures compared to those 
published in the 2018 report.

20 See footnote 19.

G R I 4 0 1 -1 ,  4 0 1 -3
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 Unit 2017 2018 2019
GRI dis-
closure

Employees who are covered by an internally audited management system  
for occupational health and safety Proportion 100% 100% 100% 403-8

Employees who are covered by an externally certified management system  
for occupational health and safety ²¹

Number 
Proportion 

1,926 
27%

1,962 
28%

1,912 
22% 403-8 

Average budget for education and training per employee ²² € 920 1,067 1,034 404-1

Employees by sex      

  female Proportion 28% 28% 30% 405-1 

  male Proportion 72% 72% 70% 405-1 

Employees by age group      

  under 30 years of age Proportion 8% 9% 10% 405-1 

  30–50 years of age Proportion 48% 47% 47% 405-1 

  over 50 years of age Proportion 44% 44% 43% 405-1 

Proportion of employees with a major disability (employees) Proportion 4% 4% 4% 405-1

Individuals on management bodies by sex ²³      

  female Proportion 15% 14% 15% 405-1 

  male Proportion 85% 86% 85% 405-1 

Individuals on management bodies by age group      

  under 30 years of age Proportion 0% 0% 0% 405-1 

  30–50 years of age Proportion 30% 34% 36% 405-1 

  over 50 years of age Proportion 70% 66% 64% 405-1 

Proportion of individuals with major disabilities  
(individuals in management bodies) Proportion 5% 2% 1% 405-1

21  Number of employees within the scope of the Group certification of the management system 
for occupational health and safety according to OHSAS 18001, who have thus been validated 
both internally and by an external party. Does not include individually certified companies 
(e.g. according to SCC – Safety Certificate Contractors). There are no workers without employee 
status who come within the scope of certification according to OHSAS 18001 whose work 
and / or workplace are nonetheless controlled by the TÜV NORD GROUP. The reduced proportion 
in 2019 is due to an increase in the number of employees in non-externally-certified companies.

22  The figure refers to the full-time equivalent (FTE), the extrapolated number of full-time 
employees.

23 This includes directors, general managers and executives with special power of attorney.

G R I 4 0 3 - 8 ,  4 0 4 -1 ,  4 0 5 -1
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 Unit 2017 2018 2019
GRI dis-
closure

Environmental Orientation      

Gross volume of direct GHG emissions (scope 1) from combustion processes of 
mobile equipment ²⁴ t CO₂e 12,986 13,906 14,328 305-1

Gross volume of other indirect GHG emissions (scope 3) for business travel of 
employees that arise earlier in the chain or in means of transport which do not 
belong to the company ²⁵ t CO₂e 11,501 7,332 7,532 305-3

Intensity of GHG emissions per employee ²⁶ t CO₂e 3.22 2.77 2.70 305-4

Intensity of GHG emissions per square metre ²⁷ t CO₂ / m² 0.059 0.033 0.033 305-4

The extent of the reduction in GHG emissions as a direct consequence of  
emission reduction initiatives in each year compared to 2017 ²⁸ t CO₂e unspecified 3,249 2,627 305-5

Total weight of paper consumed ²⁹ t 779 836 767 301-1

 of which printed products t 631 696 632 301-1 

 of which copier paper t 148 140 135 301-1 

 of which from renewable materials t 779 836 767 301-1 

Total consumption of water from all areas ³⁰ m³ 47,000 44,664 46,180 303-5

Total energy consumption within the organisation ³¹ MWh 42,642 40,902 41,183 302-1

 of which power consumption, total MWh 17,279 17,205 17,355 302-1 

 of which heating energy consumption, total MWh 25,363 23,696 23,828 302-1 

24  This includes: company vehicles, service km by private car, car rental; only for Germany: 
source of emission factors and the consumed values for global warming potential: Defra guide- 
lines 2017; consolidation approach: operational control; using the Greenhouse Gas Protocol.

25  This includes: company vehicles, service km by private car, car rental, flights and rail travel; 
only for Germany: source of emission factors and the consumed values for global warming 
potential: Defra guidelines 2017; for leased vehicles, direct calculation based on fuel consump- 
tion, for private and rental cars, based on kilometres travelled, for flights based on Defra 
guidelines 2017 and for rail travel based on DB environmental indicators.

26  The information refers to emissions of GHG (CO₂ only) scope 1 and 3; for the calculation of 
related parameters: 2018: 7,665 FTE, 2019: 8,101 FTE. 

27  The information refers to emissions of GHG (CO₂ only) scope 1, 2 and 3; concerns electricity, 
gas, water and sewerage; for the calculation of related parameters: 231,863 m² in 2017, 
230,096 m² in 2018, 230,096 m² in 2019.

28  The information refers to emissions of GHG (CO₂ only) scope 1 and 3; baseline year for the 
calculation is 2017; for leased vehicles, direct calculation based on fuel consumption, for 
private and rental cars, based on kilometres travelled; using the Greenhouse Gas Protocol.  
The higher GHG emissions in 2019 compared to the previous year are due to the increased 
number of employees.

29  Paper consumption data are recorded (in Germany) by the central purchasing department. The 
amounts that arise as a result of local orders are not included here. The process of switching 
to central paper purchasing ran for 3 years and was 99% implemented by the end of 2019.  
The lower figure for 2017 compared to 2018 is equivalent to the centrally procured quantity 
at that time, which, in 2017, represents an even smaller proportion of centrally and locally 
procured total consumption.

30  The information refers to German sites which are under the management of TN Service  
(22 sites). The measurement corresponds to the fresh water consumption as measured by 
water metres. We assume that the total amount of waste water will be the same.

31  The information refers to German sites which are under the management of TN Service  
(22 sites). Cooling energy consumption is included in the power consumption; source for used 
conversion factors: GEMIS 4.95 (EL-KW-Park-DE-2015).

G R I 3 0 1 -1 ,  3 0 2-1 ,  3 0 3 - 5 ,  3 0 5 -1 ,  3 0 5 -3 ,  3 0 5 - 4 ,  3 0 5 - 5
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GRI Content Index

GRI Standard Disclosure Reference Omission / Explanation

 
GENERAL INFORMATION   

GRI 102:  
General Disclosures 
2016

102-1 Name of the organisation About This Progress Report, p. 23

102-2  Activities, brands, products 
and services

The Profile of the TÜV NORD GROUP, 
p. 23

102-3 Location of headquarters

102-4 Location of operations The Profile of the TÜV NORD GROUP, 
p. 23 / Annual Report 2019, pp. 66–70

102-5 Ownership and legal form The Profile of the TÜV NORD GROUP, 
p. 23 

102-6 Markets served

102-7 Scale of the organisation Table of Key Figures: Group manage-
ment, p. 25

102-8  Information on employees  
and other workers

Table of Key Figures: Staff orientation, 
p. 26

102-9 Supply chain Corporate Responsibility Report 2018, 
pp. 20–21, 48

The TÜV NORD GROUP is a service company without 
an extensive supply chain. The main product groups pur-
chased include print products, paper, office supplies, IT 
needs, servers, client PCs, monitors, printers, printer con-
sumables, copying systems, smartphones, telecommu-
nications components, data security, furniture (general), 
office chairs, promotional items, outdoor advertising, 
cleaning of work clothes, hygiene / hygiene paper, travel 
services and project purchasing.

102-10  Significant changes to the 
organisation and its supply 
chain

 In the 2019 reporting period, changes took place in the 
organisation of the Group’s sites and shareholding struc-
ture. Three divestments from a merger transaction in 
Germany and two deconsolidations due to declining im-
portance abroad took place among the fully consolidated 
subsidiaries. In addition, four previously unconsolidated 
domestic companies have been included in the scope  
of consolidation as a result of their increased importance. 
There have been no significant changes in supplier 
locations, supply chain structure or relationships with 
suppliers, including their selection and termination.

102-11  Precautionary principle or 
approach

 We develop our business activities on the basis of  
comprehensive risk assessments, which also include 
medium- and long-term sustainability risks, and in the 
light of possible impacts on our immediate vicinity and 
the environment more broadly. To this end, we observe 
current scientific findings and incorporate them into our 
assessments.

102-12 External initiatives Corporate Responsibility Report 2018, 
pp. 17, 21 / Our Corporate Responsibility 
Strategy, p. 03

Global Reporting Initiative (GRI), German Sustainability 
Code (DNK), ILO Labour Standards, United Nations 
Global Compact, OECD Guidelines for Multinational 
Enterprises, United Nations Sustainable Development 
Goals (UN Global Goals)

102-13 Membership of associations 
 

Corporate Responsibility Report 2018, 
p. 61 / Memberships and Awards, 
p. 24 / Highlights 2019, p. 21

 

In the following GRI content index, we have included all the GRI 
Standards and refer to the relevant bodies in the report where the 
relevant information can be found.

G R I 10 2- 5 5
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GRI Standard Disclosure Reference Omission / Explanation

102-14  Statements from senior 
decision-maker

Preface of the Board of Management, 
p. 01

102-16  Values, principles, standards, 
and norms of behavior

Corporate Responsibility Report 2018, 
pp. 08, 10 / Our Corporate Responsibility 
Strategy, p. 03 / Corporate Report of 
the TÜV NORD GROUP 2019, p. 69

102-18 Governance structure Corporate Responsibility Report 2018, 
p. 09 / Our Corporate Responsibility 
Strategy, p. 03 / Corporate Report of 
the TÜV NORD GROUP 2019, p. 69

102-40 List of stakeholder groups Corporate Responsibility Report 2018, 
p. 11

102-41  Collective bargaining 
 agreements

Table of key figures: 
Employee orientation, p. 26

102-42  Identification and selection 
of stakeholders

Corporate Responsibility Report 2018, 
p. 11

102-43  Approach to stakeholder 
engagement

Corporate Responsibility Report 2018, 
pp. 11–12 / Our Corporate Responsibility 
Strategy, p. 03 / Materiality of our CR 
Topics, p. 04 / Highlights 2019, p. 21

102-44  Key topics and  
concerns raised

Corporate Responsibility Report 2018, 
pp. 08, 11–13 / Our Corporate Respon-
sibility Strategy, p. 03 / Materiality of 
our CR Topics, p. 04

102-45  Entities included in the con- 
solidated financial statements

Annual Report 2019, pp. 66–70 The focus of this Progress Report is on the German 
consolidated companies.

102-46  Defining report content and 
topic boundaries

Corporate Responsibility Report 2018, 
pp. 08, 11–12 / Our Corporate Respon-
sibility Strategy, p. 03 / Materiality 
of our CR Topics, p. 04 / About This 
Progress Report, p. 23

 

102-47  List of material topics Materiality of our CR Topics, p. 04

102-48 Restatements of information Table of Key Figures: Staff orientation, 
p. 26

102-49  Changes in reporting  There have been no significant changes compared to the 
previous year.

102-50 Reporting period About This Progress Report, p. 23  

102-51  Date of the most recent 
report

102-52 Reporting cycle

102-53  Contact point for questions 
regarding the report

Legal Notice, p. 36

102-54  Claims of reporting in 
accordance with the GRI 
Standards

About This Progress Report, p. 23 
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GRI Standard Disclosure Reference Omission / Explanation

102-55 GRI content index GRI Content Index, p. 30

102-56 External assurance 
 

 An external assurance is scheduled for the next full 
Corporate Responsibility Report (provisionally scheduled 
for 2021).

 
MATERIAL AND IMPORTANT TOPICS   

Indirect economic impacts   

GRI 103:  
Management  
Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 16–17, 22–25

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 203:  
Indirect Economic 
Impacts

203-2  Significant indirect economic 
impacts 

Corporate Responsibility Report 2018, 
pp. 22–25 

Combating corruption   

GRI 103:  
Management 
 Approach

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 16–17, 26–27

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 205:  
Anti-corruption 
 
 
 
 
 

205-2  Communication and training 
about anti-corruption policies 
and procedures 
 
 
 
 

Table of Key Figures: 
Responsible value creation, p. 25 
 
 
 
 
 

Training courses are carried out individually in the com- 
panies and have not been centrally documented to  
date. With the achievement of the goal of setting up an 
e-learning-based, target-group-oriented training programme 
on integrity and compliance and rolling it out worldwide 
from 2020 (see also our CR Roadmap 2020), it will  
also become possible to record the key data concerning 
the trainings.

Materials (assigned to a non-material topic)   

GRI 301:  
Materials

301-1  Materials used by weight or 
volume

Table of Key Figures:  
Environmental orientation, p. 29

 

Energy (assigned to a non-material topic)   

GRI 302:  
Energy 

302-1  Energy consumption within 
the organisation 

Table of Key Figures:  
Environmental orientation, p. 29 

Energy consumption cannot yet be broken down into 
renewable and non-renewable energy sources. Steam 
consumption is not recorded. No energy is sold.

Water and wastewater (assigned to a non-material topic)  

GRI 303:  
Water and Effluents

303-5 Water consumption Table of Key Figures:  
Environmental orientation, p. 29
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GRI Standard Disclosure Reference Omission / Explanation

Emissions  

GRI 103:  
Management 
 Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 44–47

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 305:  
Emissions 

305-1  Direct (Scope 1)  
GHG emissions

Table of Key Figures:  
Environmental orientation, p. 29 
 
 
 
 
 

305-3  Other indirect (Scope 3)  
GHG emissions 

305-4 GHG emissions intensity

 305-5 Reduction of GHG emissions

Environmental assessment of suppliers  

GRI 103:  
Management  
Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 16–17, 20–21

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 308:  
Supplier Environ-
mental Assessment

308-1  New suppliers that were 
screened using environmental 
criteria

Table of Key Figures: 
Responsible value creation, p. 25 

Employment  

GRI 103:  
Management  
Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 32–34

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 401:  
Employment

401-1  New employee hires and 
employee turnover

Table of Key Figures:  
Staff orientation, pp. 26–27

  401-3 Parental leave Table of Key Figures: 
Staff orientation, p. 27

Employee-employer relationship  

GRI 103:  
Management  
Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 16–19

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 402:  
Labour / Management 
Relations

402-1  Minimum notice period for 
operational changes 

Table of Key Figures: 
Responsible value creation, p. 25

There are no regulations governing such notice periods, 
rights to a hearing and negotiations in the existing 
collective bargaining agreements.
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GRI Standard Disclosure Reference Omission / Explanation

Occupational health and safety  

GRI 403:  
Occupational Health
and Safety 2018 –
Management
approach disclosures

403-1  Occupational health and 
 safety management system

Highlights 2019, p. 13 / Corporate 
Responsibility Report 2018, p. 35

403-2  Hazard identification, risk 
assessment, and incident 
investigation

403-3 Occupational health services

403-4  Worker participation, consul-
tation, and communication on 
occupational health and safety

403-5  Worker training on occupa-
tional health and safety 

403-6  Promotion of worker health

403-7  Prevention and mitigation of 
occupational health and safety 
impacts directly linked by 
business relationships

GRI 403:  
Occupational Health 
and Safety 2018 –  
Topic-specific  
disclosures

403-8  Workers covered by an 
occupational health and safety 
management system 
 

Table of Key Figures: Staff orientation, 
p. 28 
 
 

Initial and further training  

GRI 103:  
Management 
 Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 32–33, 38–39

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 404:  
Training and 
 Education 

404-1  Average hours of training per 
year per employee 
 

Table of key figures:  
Staff orientation, p. 28 
 

Since, in our view, expenditure is more in line with perceived 
employer responsibility than times, the budget is given 
here. No distinctions are made between the gender or by 
employment status for the budget for further training.

Diversity and equal opportunities (assigned to a non-material topic)  

GRI 405:  
Diversity and Equal 
Opportunity 
 
 
 
 
 

405-1  Diversity of governance 
bodies and employees

Table of Key Figures:  
Staff orientation, p. 28

 

405-2  Ratio of basic salary and re-
muneration of women to men 
 
 
 

 For the vast majority of employees in Germany, the 
remuneration is derived from collective agreements. In 
these collective agreements, the remuneration is based 
on the activities of the employees that should be carried 
out and actually are carried out. There is no distinction 
by gender or other characteristics.
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A N N E X

GRI Standard Disclosure Reference Omission / Explanation

Equal treatment  

GRI 103:  
Management 
 Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 32–33, 36–37

103-2  The management approach 
and its components

103-3  Evaluation of the management 
approach

GRI 406:  
Non-discrimination 
 
 
 
 

406-1  Incidents of discrimination 
and corrective actions taken 
 
 
 
 

 In 2019, we were made aware of a discrimination incident. 
The case was brought before the Group’s officer for equal 
treatment, examined at that level and dealt with by the 
Group through various discussions with the parties in-
volved. The result of the procedure was that the conduct 
was classified as unlawful. The incident is over and the 
person accused is no longer working for the company.

Local communities (assigned to a non-material topic)  

GRI 413:  
Local Communities 
 
 
 

413-1  Operations with local com-
munity engagement, impact 
assessments, and develop-
ment programs 
 

Measures to integrate local communities, impact assess- 
ments and funding programmes are implemented nation- 
wide in accordance with our site structure. Group donations 
are made after examination by, or consultation with,  
the donation commission of TÜV NORD AG. For detailed 
information, see donation report.

Political influence (assigned to a non-material topic)  

GRI 415:  
Public Policy 

415-1 Political contributions 
 

The TÜV NORD GROUP Code of Conduct stipulates that 
no monetary or non-monetary donations to political 
parties are permitted.

Digital means of value creation (no topic-specific GRI Standard available) 

GRI 103:  
Management 
 Approach 

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 16–17, 24–25 
 
 

 

103-2  The management approach 
and its components

  103-3  Evaluation of the management 
approach

Societal role in accordance with mission and vision (no topic-specific GRI Standard available) 

GRI 103:  
Management 
 Approach

103-1  Explanation of the material 
topic and its boundary

Corporate Responsibility Report 2018, 
pp. 52–55 
 
 

 

103-2  The management approach 
and its components

 
 

103-3  Evaluation of the management 
approach
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